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ABSTRACT 

This study aims to fill a theoretical gap about how social media affects political awareness. This 

study examines how social media helps people learn about politics outside of school. Talking with 

other people on social media is different from doing things that are not directly political. This study 

is a cross-sectional survey of first-year college students from Pakistan's Sindh's five biggest 

campuses. Nine hundred seventy-seven students completed questionnaires in total. The results 

show that students can learn about politics through political discussion on social media networks. 

The more students talk about politics on social media, the better they understand politics. Since 

social media activities don't involve users, they only do little to raise political awareness. This 

study shows that students learn more about politics when they talk about it with their peers than 

when they only use social media. For people to understand politics through social media, they need 

to talk about politics. Students' political awareness also depends on their gender, age, and how 

much money they have. The results are essential for platform-specific research to determine how 

social media activities affect each platform based on how it works. 
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INTRODUCTION 

Now, academics have to try out social media to teach and learn. Social media is a way to share 

information, learn about new things, and access various sources. It starts with reading the news 

online and ends with being a part of online community groups (Votinova & Votinov, 2019). 

Students might be more interested in active learning using Facebook, Twitter, WhatsApp, and 

Instagram. Twitter helps students do better in school (Junco et al., 2011). According to research 

on social media, adding social media to teaching and learning could lead to new ways of 

communicating, working together, figuring out who we are, or getting cognitive and social benefits 

(Gao, Luo, & Zhang, 2012). 

Social networks driven by technology offer a huge chance to improve higher education. Social 

media might be the best place to learn because people can work together and talk to each other. 

That could help people learn more and get hands-on experience. There is a link between social 

media and making and sharing knowledge in a collaborative and open way to everyone. Users can 

create and share their work right away, talk to other people who like the same things they do, and 

give feedback on the work of other users. Social media makes it easier for students to talk to each 

other about their assignments, share information, and stay motivated to learn. Wang and Cai (2018) 

found that many Chinese college students have access to social media and know about politics in 

their own country and worldwide. 

Social media platforms have helped people learn about things in many fields, not just politics. 

Social media are now the primary way political information gets out (McAllister, 2015). People, 

especially young people, learn much about politics and social problems through social networking 

sites (Khan & Shahbaz, 2015). Students often use social media to share political information with 
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the community, discuss policy concerns, and give their opinions. Boukes (2019) found problems 

with Facebook and Twitter, which made the knowledge gap hypothesis apply to the Internet. 

In a similar study, Fletcher et al. (2015) found that people in the Netherlands are less likely to use 

Facebook to keep up with news than people in other countries (Turkey and Portugal). So, the 

results differ from those based on the number of interested people in the country. Twitter is a social 

media tool that can also be used to talk about politics and help the public have a more informed 

conversation (Beers, 2014). Since all activities dealing with parts of democracy are seen as 

important, changing how the millennial generation thinks is necessary. People think it's essential 

that social media is treated as a tool to teach people about politics ahead of the 2019 Indonesian 

presidential election. Given the cognitive power of social media and communication, it is essential 

to study how political effects might come about and if they play a role in deciding political 

outcomes. This study wants to determine how social media affects political learning to understand 

how students learn about politics outside school. It is possible to tell the difference between 

activities that involve conflict and those that don't when students use social media. There are 160 

million people in Indonesia who use social media. Social media makes spreading false information, 

data division, and political polarisation easier. It also makes applying helpful and inspiring ideas 

easier (Ziga & Chen, 2019). Because of this problem, this study was done to prove that social 

media can help the study's sample learn. It will be seen if students' use of social media and 

interactions with political information change how they think about politics. This study aims to 

determine how students' political awareness is affected by how they talk about politics and how 

much they use social media. 

LITERATURE REVIEW  

Civics education and social media: a study 
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Social media is a type of media based on the Internet and has features rarely discussed in traditional 

media. Stoycheff et al. (2017) say that social media is a non-institutionalized online platform that 

depends primarily on user-generated content and complicated features that encourage two-way 

engagement. This definition doesn't include instant messaging, email, online news sources, online 

opinion sharing, and blogs that let you post and reply to comments. Students might benefit from 

getting relevant, correct, and up-to-date information through social media. Liburd and Christensen 

say that social media platforms let students talk to each other and have essential online learning 

conversations (2013). Social media help create an environment where students can work together 

to learn, improving their academic performance. Murire et al. say that using social media in the 

classroom increases throughput rates, contact between students and teachers, student engagement, 

and student-centred learning (2018). Social media platforms offer various sources, codecs, and 

formats for political information. Many networks, accounts, and groups often post news about 

politics, current events, and breaking news on the Internet. Using social media to learn about 

politics could be a good idea. When social media are combined with traditional mass media, 

students may be more interested in politics (Intyaswati et al., 2021). You can make online content 

by participating in online conversations and posting online comments, but you can also use online 

content by reading online comments and watching online videos. People are more likely to respond 

to emotionally charged political messages on social media sites like Facebook, which leads to more 

interactions (Tarullo, 2020). For example, participating in online political conversations makes it 

possible for people to talk to each other more interactively (Gibson & Cantijoch, 2011). "Passive 

usage" refers to activities like reading about politics online, where there is only one-way 

communication. 

Research has shown that having access to the Internet makes people smarter about politics.  
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Reading websites about campaigns is a great way to learn more about politics. When friends or 

group members post something, it shows up on the timelines of users who aren't interested in it. it 

lets them passively learn (Zukin & Snyder, 1984). Even though we don't access the most up-to-

date information, we still know things from the media. Iskhakova et al. say that political education 

needs to teach about political figures, state symbols, and the rules governing politics (2020). As a 

democratic way of life becomes more common, social media makes it easy for teenagers to learn 

about politics. 

There isn't much known about social media studies as a field. There are many ways in which social 

networking sites affect education. Dimitrova et al. says that how people learn depends on the 

learning resources they access (2014). On the other hand, too much political content on social 

media may be a distraction (Yoo & Gil de Zuniga, 2014). Park (2017) says that how people use 

social media makes it hard to teach people about politics. The student will look at the news kids 

see on social networking sites by accident, think about it, and remember it. So, the following theory 

is put forward: 

Students' political knowledge is affected by how much they use social media. 

Social networking sites are talked about. 

Students may have the chance to learn more by talking to other students. Conversations on social 

media show that students are more interested and know more about their subjects than those who 

use social media less (Dyson et al., 2014). As students argue about a topic, they will think about 

it, remember it, repeat it, and listen to others. This strategy lets people share information in 

conversation, which helps people remember important information and spreads knowledge. People 

can argue about even the most complicated topics in interpersonal discussions, make logical 

connections, and present well-reasoned arguments. Innovative thinking helps people understand  
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politics better, which leads to a strong political orientation. 

Polls show that social networking allows students to study together at any time and place. Jumaat 

et al. (2019) say meaningful learning requires student and instructor interactions. However, they 

warn that unstructured interactions may not have much of an effect on students' intellectual growth. 

Facebook makes it easier for students to find helpful information by letting them see their social 

connections with people who share their interests (Jeon et al., 2016). Students also think a 

Facebook group about chemistry helps them learn online and improve their skills. Facebook has 

become a social networking site that affects college student leadership campaigns (Chininga et al., 

2019). Intyaswati et al. Depending on how many people are in the discussion group, online 

communication may help people learn in higher education. Social media gives students a chance 

to build their professional networks by putting them in touch with experts directly or indirectly. 

The visibility of these experts' work made students aware of their work (Dragseth, 2020). 

The second idea goes like this: 

Social media political discourse raises students' political consciousness. 

METHODOLOGY 

Respondent 

We did a cross-sectional survey of first-year college students in Bandung, Indonesia, from January 

2 to February 14, 2020. The five campuses in Bandung with the most students are used to choosing 

which one to use (Ministry of Education and Culture, 2019). Some of these universities are Institut 

Teknologi Bandung (ITB), Universitas Pasundan (UPS), Universitas Telkom (Tel-U), Universitas 

Pendidikan Indonesia (UPI), and Universitas Padjadjaran (Unpad) (Unpas). Questionnaires were 

used to gather information, which was then looked at by researchers in the field. 
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The sample comprises a group of students from those five colleges whose names were used to pick 

them randomly. Also, field researchers sent questionnaires to students at their different schools. 

One student from each of the five colleges comprised the 977 students who were polled. 

The survey instrument's questions 

There were two parts to the study's questionnaire. In the first part, students are asked about their 

ages, genders, how often they use social networking sites, and which ones they prefer. In the 

second part, we'll gather data about numbers. In the second half of the survey, people answer 10 

out of 15 questions using a 5-point Likert scale, a common way to measure things in social science 

research (Groshek & Krongard, 2016). 

They were getting a neutral measuring tool and accurate, trustworthy data. A pre-test was given to 

30 first-year college students to check the questionnaire. Also, any questions thought to be 

confusing or misleading were taken out of the final form and emailed to respondents. Before taking 

the survey, participants were told about the research goals and asked to sign a form saying they 

were willing to answer the questions. Also, they were told that the information would not be shared 

with anyone else. 

Measurement 

Four questions were asked of the respondents to find out how much they knew about politics: 

which major party supports the president, who is the head of parliament when President Jokowi's 

term ends, and what role Retno Marsudi plays in the president's government. False answers were 

given a score of zero, and correct answers were given a score of one. The sum was worked out for 

each of the four questions. The average value of this asset was $3.17, and the standard deviation 

was $1. 
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The frequency of their actions was found through questions about how often people use social 

media. Some examples of political behaviour are following politicians, learning about politics, 

sharing other people's views, giving opinions on current events, uploading political experiences, 

sharing images, films, or other materials, and commenting on different points of view. The average 

score was 2.01, and the standard deviation was 0.73. The answers ranged from "never" (1) to 

"always" (3). (5). 

During the political debate, people were often asked about their political conversations with 1) 

family, 2) people with different views, 3) friends, and 4) strangers with whom they talked on social 

media. Responses were ranked between 1 (never) and 5 (always) (always). The average amount of 

political talk was 1.81, and the standard deviation was 0.75. 

Figure 3 shows a CFA with maximum likelihood estimation (MLE) for three construct 

measurement models. The Chi-square test is susceptible for groups of more than 200 people 

(Zainudin, 2012). The normed chi-square value is.757 (less than 3), the Comparative Index (CFI) 

value is.991 (higher than.90), and the Tucker-Lewis Index value is.988. Root Mean Square 

Approximation Error (RMSEA) is.028 (less than.08) (more than .90). The three structures that met 

the set criteria should be looked into more. The Cronbach coefficients () of the three multi-item 

scales are examined to prove that the measurements fit. The score for political discourse was 0.759, 

the score for political knowledge was 0.731, and the score for using social media was 0.839. The 

suggested lowest point on the scale of dependability is 0.70. So, the performance and reliability of 

the three criteria are both excellent. 
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Figure 3 Confirmatory Factor Analysis model 

Results  

There were 66.94% women and 33.06% men among the students. Figure 1 shows that the ages of 

the students range from 17 to 19, with more than half being 19 years old. Figure 2 shows that most 

students spend less than IDR 2,000,000 monthly (95.08%). Figure 4 shows that 41.97% of students 

use YouTube, followed by 31.73% who use Instagram and 9.21% use WhatsApp. 

 

Figure 4 Distribution of Social media favourite 

Table 1 shows that 69.3% of men could answer all political questions, but only 51.5% of women could 

do the same. Otherwise, 0.9% of male and 5.8% of female students couldn't answer political 

questions correctly. Overall, 57.4% of students got all the political questions right, while 4.2% did not 

get all the questions straight. 

Table 1 Gender-based political knowledge score of students 
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Political Knowledge score 

 0 1 2 3 4 Tota

l 

Male  3 6 42 48 224 323 

Femal

e  

0.9

% 

1.9

% 

13.0

% 

14.9

% 

66.3

% 

100

% 

Total 41 54 160 161 561 977 

 4.2

% 

5.5

% 

16.4

% 

16.5

% 

57.4

% 

100

% 

Source: Field research. N = 977. 

Table 2 gives an overview of the One-Way Analysis of Variance based on the students' schools. School 

groups significantly differ in how much they know about politics and how much they use social media 

(p = 0.000 and 0.040, respectively). Tukey's "post hoc" analysis was used to look further into the 

differences. Students at UPI and Unpad used social media differently than UPI and ITB (p = 0.002) and 

UPI and ITB (p = 0.047), respectively. Students at UPI were more likely to use social media than 

students at Unpad and ITB. On the other hand, students from UPI knew more about politics than 

those from Tel-U, ITB, and Unpas (p = 0.000 for each). Students at Unpad learned more about politics 

than students at Tel-U and ITB (both p = 0.000). 

Variable UPI UnPad Tel-U ITB Unpas F df P 

 mean mean mean mean mean    

Social 

Media 

2.17 1.90 1.98 1.97 2.01 3.291* 4 0.040 

Political 

Discussion  

1.89 1.84 1.83 1.68 1.80 2.217 4 0.065 

Political 

knowledge 

        

N = 977. UPI = 220. Unpad = 221. Tel-U = 198. ITB = 194. Unpas = 154. *p < 0.05. 
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DISCUSSION  

Kids use social media more and more in their daily lives. This study examines how political 

knowledge is gained through social media by figuring out how students use social media not 

covered by undergraduate learning tools. Due to the high cognitive load, mobile learning is good 

for getting information, achieving goals, having good attitudes, and staying motivated (O.F. 

Marzouki et al., 2017). 

This survey separated political conversations involving others from political actions that don't need 

to apply to others. From what the students said, men gave more accurate answers to questions 

about political knowledge than women. The t-test shows that men know more than women about 

politics. Previous research on how men and women learn aligns with these results (Ferrn et al., 

2019). Compared to students at other schools, more UPI students use social media than other 

schools. Also, compared to other students, UPI and Unpad students know more about politics than 

other students. Even though the difference in age between the younger and older students was only 

18 years, the younger students were more politically aware (19 years). Students who used social 

media less than once a month were less active on social media and knew less about politics than 

students who used social media more than once a month. This study used the monthly amount 

spent to measure social class. 

The results of this study suggest that people learn more about politics on social media when they 

talk about politics with others. The results back up what other studies have shown: online 

conversation spreads information that makes people more aware of politics (Park, 2017). The 

Internet helps people remember information they've already learned, which is improved through 

conversation. 
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Students need to learn about politics to do well in school. Even though it gets less attention, seeing 

it daily will help you better understand it. Findings show that following politicians, reposting the 

comments of others, learning about politics, giving opinions on current events, and keeping a 

record of political experiences don't help people learn about politics much. Since these activities 

don't involve discussing politics, no one will likely use social media to learn about politics. 

YouTube and Instagram, employed by 73.7% of students, were the two social media sites that 

students used the most. During the 2019 Indonesian election, many young people used YouTube 

to tell the world what they thought about politics (Intyaswati et al., 2019). It is in line with what 

previous research has found, which is that the effect of social media on learning depends on the 

platform used and the user's social situation (Boukes, 2019). 

The study results show that children of different ages, backgrounds, and genders have different 

levels of political knowledge. The results of this study back up what was already known about how 

gender, age, and socioeconomic class affect things. Mainstream research in political science says 

that socioeconomic status affects political participation (Ridgeway, 2014). Dolan (2011) says that 

women don't know as much about politics as men. This is a common and reliable finding in the 

field of political science. According to Malafaia et al., student civic learning shows that younger 

community students are more likely to objectively evaluate theoretical ideas and material (2016). 

In past research, sites that are part of the learning framework were used for social networking. 

Students who participate in Facebook groups about their classes do better than those who don't 

(Bowman & Akcaoglu, 2014). On the other hand, students said that learning on Twitter was driven 

by other users who were experts or interested in the same things (Lackovic et al., 2017). More 

research will be done on how political information affects how people use the most popular social 

media sites. 
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Even though social media wasn't a part of the learning design, the results show that social media 

discourse affects politics. People are encouraged to learn how to use social media to learn. These 

ideas about mobile learning are suitable for higher education because statistics show that social 

media use goes beyond choosing which media to use and how much exposure it can get. Passive 

learning showed how mobile learning technologies affect how well students do in school. 

Through social media networks, students may see politically wrong things. On the other hand, the 

current network encourages people to talk with their peer group. Students can learn about politics 

through political debates and then study material that helps them understand politics better. The 

results of this study showed that discussion helps people learn more about politics, which backs 

up what was found in earlier studies (Dragseth, 2020). 

The study's limits emphasize the total use of social media across all platforms. Also, because the 

sample comprises first-year college students, the respondents can only be between 17 and 19. In 

the future, a study will look at the conversations and activities on the different social media 

platforms to find out what makes the conversations and activities on each platform unique. Each 

social media platform is different in how easy it is to make connections, how political the content 

is, and how groups can talk to each other. 

CONCLUSION  

The results of the study show that social media networks can be used to teach people about politics. 

Research from the past backs up this finding. Even though social media is not part of the class 

plan, talking about politics helps students learn more about politics. The results of this study do 

not back up claims made by earlier research on how people learn that using social media affects 

political knowledge. The first result of the study is that social media and political debate activities 

have different effects on how students learn about politics. Learning about politics had nothing to 
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do with repeating what other people said, listening to what politicians said, collecting political 

data, trading political experiences, or talking about current events. These things don't include 

interactions between users on social media platforms. To learn about politics through social media, 

you have to talk about politics. Some of these accomplishments are fundamental democratic 

safeguards encouraging young people to participate in politics. The results of earlier studies will 

be confirmed by later research that looks at a broader range of demographic factors and can draw 

more general conclusions. 

REFERENCES 

Beers, S. (2014). Shallow or rational public spheres? Indonesian political parties in the twitter-

sphere. SEARCH (Malaysia), 6(2), 1–23. 

Boukes, M. (2019). Social network sites and acquiring current affairs knowledge: The impact of 

Twitter and Facebook usage on learning about the news. Journal of Information Technology and 

Politics, 16(1), 36–51. 

https://doi.org/10.1080/19331681.2019.1572568 

Bowman, N.D., & Akcaoglu, M. (2014). "I see smart people!": Using Facebook to supplement 

cognitive and affective learning in the university mass lecture. Internet and Higher Education, 23, 

1–8. https://doi.org/10.1016/j.iheduc.2014.05.003 

Chininga, T., Rungani, E., Chiliya, N., & Chuchu, T. (2019). Facebook communication and 

marketing influence on decision-making and choice of university student representatives: 

A student's perspective. Romanian Journal of Communication and Public Relations, 21(2), 7–21. 

https://doi.org/10.21018/rjcpr.2019.2.274 

Dimitrova, D.V., Shehata, A., Strömbäck, J., & Nord, L.W. (2014). The effects of digital media 

on political knowledge and participation in election campaigns: Evidence from panel data.  

http://www.brjhss.com/


SOCIAL MEDIA AND POLITICAL AWARENESS …                                                                                                      78 

 

Benazir Res. J. of Hum. & S. Sci. Vol. 2Issue 1  www.brjhss.com  

Communication research, 41(1), 95-118. 

Dolan, K. (2011). Do Men and Women Know Different Things? Measuring Gender Differences 

in Political Knowledge. The Journal of Politics, 73(1), 97–101. 

Dragseth, M.R. (2020). Building Student Engagement Through Social Media. Journal of Political 

Science Education, 16(2), 243–256. 

Dyson, B., Vickers, K., Turtle, J., Cowan, S., & Tassone, A. (2014). Evaluating the use of 

Facebook to increase student engagement and understanding in lecture-based classes. Higher 

Education, 69(2), 303–313. https://doi.org/10.1007/s10734-014-9776-3 

Ferrín, M., Fraile, M., & García-Albacete, G. M. (2019). Adult roles and the gender gap in political 

knowledge: a comparative study. West European Politics, 42(7), 1368-1389. 

https://doi.org/10.1080/01402382.2019.1577069 

Fletcher, R., Radcliffe, D., Levy, D.A.L., Nielsen, R.K., & Newman, N. (2015). Reuters institute 

digital news report 2015. Oxford, U.K. 

Gao, F., Luo, T., & Zhang, K. (2012). Tweeting for Learning: A Critical Analysis of Research on 

Microblogging in Education. British Journal of Educational Technology, 43(5), 783–801. 

Gibson, R., & Cantijoch, M. (2011). 2010 may not have marked the first 'internet election', but 

digital platforms are of ever increasing importance in political campaigning. British Politics and 

Policy at LSE. 

Groshek, J., & Krongard, S. (2016). Netflix and engage? Implications for streaming television on 

political participation during the 2016 US Presidential Campaign. Social Sciences, 5(4), 65. 

https://doi.org/10.3390/socsci5040065 

Intyaswati, D., Maryani, E., Sugiana, D., & Venus, A. (2021a). Social Media as an Information 

Source of Political Learning in Online Education. SAGE Open, 11(2). 

http://www.brjhss.com/


SOCIAL MEDIA AND POLITICAL AWARENESS …                                                                                                      79 

 

Benazir Res. J. of Hum. & S. Sci. Vol. 2Issue 1  www.brjhss.com  

https://doi.org/10.1177/21582440211023181 

Intyaswati, D., Maryani, E., Sugiana, D., & Venus, A. (2021b). Using media for voting decision 

among first-time voter college students in West Java, Indonesia. Academic Journal of 

Interdisciplinary Studies, 10(1), 327–339. https://doi.org/10.36941/ajis-2021-0028 

Intyaswati, D., Maryani, E., Venus, A., & Sugiana, D. (2019). Political Expression on YouTube 

During the 2019 Presidential Election Campaign With Uses and Dependency Perspective. 

Advances in Social Science, Education and Humanities Research, 367, 36–40. 

https://doi.org/10.2991/icdesa-19.2019.8 

Iskhakova, N.H., Chuprii, L.V., Lyasota, L.I., Bondar, L.V., & Lytvynchuk, N.B. (2020). 

Innovative approaches of political education in Ukraine: On the example of developed western 

democracies. Academic Journal of Interdisciplinary Studies, 9(2), 127–141. 

https://doi.org/10.36941/ajis-2020-0030 

Jeon, G.Y., Nicole, B.E., Bernie, H., & Greenhow, C. (2016). First-Generation Students and 

College: The Role of Facebook Networks as Information Sources. In the 19th ACM 

Conference on Computer-Supported Cooperative Work & Social Computing, 887–899. 

https://doi.org/10.1145/2818048.2820074 

Jumaat, N.F., Ahmad, N., Abu Samah, N., Ashari, Z.M., Ali, D.F., & Abdullah, A.H. (2019). 

Facebook as a platform of social interactions for meaningful learning. International Journal of 

Emerging Technologies in Learning, 14(4), 151–159. 

Junco, R. (2012). The relationship between frequency of Facebook use, participation in Facebook 

activities, and student engagement. Computers & Education, 58(1), 162–171. 

https://doi.org/10.1016/j.compedu.2011.08.004 

Junco, R., Heiberger, G., & Loken, E. (2011). The effect of Twitter on college student engagement  

http://www.brjhss.com/


SOCIAL MEDIA AND POLITICAL AWARENESS …                                                                                                      80 

 

Benazir Res. J. of Hum. & S. Sci. Vol. 2Issue 1  www.brjhss.com  

and grades. Journal of Computer Assisted Learning, 27(2), 119–132. 

Khan, M.A., & Shahbaz, M.Y. (2015). Role of social networking media in political socialization 

of youth of Multan. Pakistan Journal of Social Sciences, 35, 437–449. 

Lackovic, N., Kerry, R., Lowe, R., & Lowe, T. (2017). Being knowledge, power and profession 

subordinates: Students' perceptions of Twitter for learning. The Internet and Higher Education, 

33, 41–48. 

Liburd, J.J., & Christensen, I.M.F. (2013). Using web 2.0 in higher tourism education. Journal of 

Hospitality, Leisure, Sport & Tourism Education, 12(1), 99–108. 

Malafaia, C., Teixeira, P. M., Neves, T., & Menezes, I. (2016). Linking Learning Contexts: The 

Relationship between Students' Civic and Political Experiences and Their Self-Regulation in 

School. Front. Psychol, 7, 575. https://doi.org/10.3389/fpsyg.2016.00575 

McAllister, I. (2015). Internet use, political knowledge and political participation among young 

voters in Australia. In the Conference Democracy: A Citizen Perspective. Turku, Finland.: Abo 

Akademi University. 

Murire, O.T., Cilliers, L., & Viljoen, K. (2018). An Evaluation of Social Media Use in the 

Classroom at a Traditional University. In 47th Annual Conference of the Southern African 

Computer Lecturers' Association, 65-77. https://doi.org/10.1007/978-3-030-05813-5_5 

Marzouki, O.F., Idrissi, M.K., & Bennani, S. (2017). Effects of Social Constructivist Mobile 

Learning Environments on Knowledge Acquisition: A Meta-Analysis. International Journal of 

Interactive Mobile Technologies, 11(1), 18–39. 

https://doi.org/10.3991/ijim.v11i1.5982 

Park, C.S. (2017). Do social media facilitate political learning? Social media use for news, 

reasoning and political knowledge. The Journal of Social Media in Society, 6(2), 206–238. 

http://www.brjhss.com/


SOCIAL MEDIA AND POLITICAL AWARENESS …                                                                                                      81 

 

Benazir Res. J. of Hum. & S. Sci. Vol. 2Issue 1  www.brjhss.com  

Prescott, J., Wilson, S., & Becket, G. (2013). Facebook use in the Learning Environment: Do 

Students want this? Learning, Media and Technology, 38(3), 345–350. 

https://doi.org/10.1080/17439884.2013.788027 

Ridgeway, C.L. (2014). Why Status Matters for Inequality. American Sociological Review, 11(1), 

18–39. 

Stoycheff, E., Liu, J., Wibowo, K. A., & Nanni, D. P. (2017). What have we learned about social 

media by studying Facebook? A decade in review. New Media and Society, 19(6), 968–980. 

https://doi.org/10.1177/1461444817695745 

Tarullo, R. (2020). Emotive and Positive Political Communication on Facebook: The Case of 

Argentinean Leaders. Romanian Journal of Communication and Public Relations, 22(1), 31-53. 

Votinova, E.M., & Votinov, M.V. (2019). Information society: Analyzing problems and prospects 

of using information technologies, computers and communication networks. Webology, 16(1), 86–

113. https://doi.org/10.14704/web/v16i1/a181 

Wang, H., & Cai, T. (2018). Media exposure and Chinese college students' attitudes toward China's 

maritime claims and disputes in the South and East China Seas. Cogent Social Sciences, 4(1), 1–

15. https://doi.org/10.1080/23311886.2018.1482995 

Yoo, S.W., & Gil De Zuniga, H. (2014). Connecting blog, Twitter and Facebook use with gaps in 

knowledge and participation. Communication and Society, 27, 33–48. 

Zainudin, A. (2012). A Handbook on SEM. Malysia: Universiti Sultan Zainal Abidin. 

Zukin, C., & Snyder, R. (1984). Passive Learning: When the Media Environment Is the Message. 

Public Opinion Quarterly, 48(3), 629–638. https://doi.org/10.1086/268864 

Zúñiga, H.G. De, & Chen, H.T. (2019). Digital Media and Politics: Effects of the Great 

Information and Communication Divides. Journal of Broadcasting & Electronic Media, 62(3),  

http://www.brjhss.com/
https://doi.org/10.1177/1461444817695745


SOCIAL MEDIA AND POLITICAL AWARENESS …                                                                                                      82 

 

Benazir Res. J. of Hum. & S. Sci. Vol. 2Issue 1  www.brjhss.com  

365-373. https://doi.org/10.1080/08838151.2019.1662019 

Bravo, S., & Mauricio, D. (2018). Distributed denial of service attack detection in application layer 

based on user behaviour. Webology, 15(2), 38-53. 

http://www.brjhss.com/

